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V. Parking 

Because of the automobile, we are a nation on wheels. lt 
is almost becoming the basic unit in our planning, and 
is setting the scale and pattern to a great extent in our 
future development. As the number of vehicles and miles 
of roadway has increased, so has the need for planned 
parking spaces. Facilities requiring parking areas include 
ne arly ali types of land uses-shopping centers, schools, 
industrial plants, business offices, apartments, churches, 
etc., etc. With the advent of the multiple car family, many 
homes now require a parking area in addition to the 

driveway. 

Most parking lots are ugly. ln the words of one authority: 

. . . parking lots seen at ground level become huge 
wastes of bulging, shiny, monstrously colored veg­
etation 5 feet high. Then after eight hours or so, this 
parking lot transforms itself into an empty, paved 
(usually black) waste of equally depressing appear­
ance. Moreover, at certain periods a parking lot has 
ali the unpleasant characteristics of a noisome 
industry-smell, smoke, noise, glaring lights, and in 
addition: a disrupting effect on tratfic.50 

Because of their necessity, it is important that parking 
areas be attractive and functional. The parking area is 
usually the first part of a facility or building complex seen 
by the user or visiter. lt often creates the first impression 
by the people approaching the complex. 

Every effort should be made to assure that parking areas 
are planned and constructed to be attractive, safe, and 
usable to the maximum degree. 

(A) Design Considerations 

Thorough consideration of ali factors pertaining to park­
ing should be given to the overall plan of any project at 
its inception in order to integrale the design of buildings 
and structures with the parking areas and related 
improvements. Residential , commercial, industrial, insti­
tutional, recreational , and other types of projects ali have 
particular requirements relative to parking, and should 
be planned accordingly. When detailed parking layouts 
are developed simultaneously with building plans, over­
sights leading to inefficient control of traffic and simi lar 
errors of design may be avoided. Otherwise, makeshift 
changes in construction or acceptance of unsatisfactory 
or compromise controls at a later date lead to an unfor­

tunate result. 

One of the major considerations in design is simplicity. 
Parking areas should not be complex-er designed in 
such a manner asto test the driver's ability. 

Location: 

For the motorist, there is only one really efficient parking 
place-rightoutside the door. This is the ideal. But because 
of space and praticality, this is not always possible, and 
in most instances undesirable when other considerations 
are taken into account. 
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The following factors should be considered when deter­
mining location of parking: 

(1) relationship to other uses-If parking is to serve a 
particular use or facility within a site, it should be located 
in close proximity to the related functions. 

Parking areas located near unrelated uses may cause 
undesirable disruption or conflict. 

(2) existing topography-Since parking areas must be 
relatively level, steep grades or rough terrain should be 
3.voided in order to minimize grading and costs. 
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Figure 151 
Parking Location lnfluenced by Topography 

(3) distance-length of stay-An ali-day parker is always 
willing to walk further than the short-term visiter. If activ­
ities served by the parking area are of a character where 
people will stay for a length of time, then, they will walk 

further. 
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(4) type of land use 
Residentiai-Multi-Family-ln apartment and row house 
developments, it is desirable to place parking lots at the 
outside edges of the site and provide open space in the 
interior of the development. This will minimize conflict of 
auto-pedestrians in the site. Parking areas should still be 
located within 200 feet of the farthest dwelling unit, for 
convenience of residents. lt is also desirable in many 
instances to use severa! smaller lots rather than a few 
large expansive parking areas. 

Commercial-Shopping Center- Many shopping center 
developers argue that parking areas must be visible for 
customer convenience and attraction. Since c loseness 
and convenience are important, parking location around 
the center is usually necessary to provide the maximum 
number of spaces within a reasonable distance-gen­
erally 300 feet is considered maximum. 

lndustrial-lnstitutionai-Since visibility for customer 
convenience and attraction is not necessary, parking areas 
can be located at the side or rear of the site, thus pre­
serving architectural unity of the street si de of the building 
lot. 

Recreation-Location of parking areas will depend on 
the type of activities. Aga in, short term activities will usu­
ally require parking closer to the activity, whereas, day 
or long term activities may permit parking areas to be 
located farther away. lt would be desirable in any case 
to locate parking areas with the least intrusion into the 
site. 
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Figure 153 
Location ln Respect to Vlew from the Road 

Number of Parking Spaces: 

Required number of parking spaces for different land 
u~~s varies considerably, and depends upon many con­
~1t1ons. For instance, in medium density housing located 
ln suburban areas, more parking per dwelling unit would 
be required in comparison to high-density in urban areas. 
The n~mber of units, nearness to public facilities, income 
of res1dents, and public transportation can ali influence 
number of spaces. ln shopping centers, neighborhood 
type centers require more spaces per gross usable area 
than regional centers. 

T~ble 43 suggests the number of parking spaces ·for 
differ~nt land uses. lt should be used for preliminary 
plannmg purposes, and local ordinances should be con­
sulted for specifie requirements. 

Table 43 
Parking Spaces Relative to Use 

Land Use 

Recreation 
Beaches 
Swimming pools 
Athletlc Fields and Courts 
Stadiums 
Golf Course (18 hole) 

Hotels 
Restaurants 
College and Hlgh Schools 
Theater, auditoriums 
Hospitals 
lndustrial Plants 
Wholesale business 
Multi-family dwelllng 
Motels 
Churches 
Office buildings 
Regional Shopping Center 

Community Shopping Center 

Neighborhood Shopping Center 

Lay out: 

1 parking space per 

100 sq. ft. 
30 sq. ft. 
3000 sq. ft. 
3 seats 
1 acre 
2 rooms 
3-10 seats 
2-5 students 
5-10 seats 
2-3 beds 
2-5 employees 
2-5 employees 
%-%unit 
1 unit 
10 seats 
300 sq. ft. 
200 sq. ft. 
(gross usable area) 
145 sq. ft. 
(gross usable area) 
125 sq. ft. 
(gross usable area) 

The optimum design for a parking area is not necessarily 
the one which parks the maximum number of vehicles, 
but the one that also provides ample stail and aisle widths, 
pedestrian walks, adequate turning radii, reasonable 
grades, efficient movement of traffic, pleasant appear­
ance, and convenient location. 

Once a location for parking has been chosen, layout 
dep~nds on whether to use parking stalls which are per­
pendicular to the traffic aisle or at an angle to the aisle. 

Perpendicular 
Generally, the 90 degree angle produces the highest car 
count. lt is especial ly beneficiai in long-term parking lots, 
such as office, plant, and employee areas, where drivers 
will exert more care in parking than would drivers in 
commercial lots. lt also permits deadends in short lots 
and permits two way movements. 

Figure 154 
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